THE SEAL OF
AUTHENTICITY
& INTEGRITY

The South African Antigue

Dealers Association gives
guaranteed authenticity,

with every exciting purchase.
Dealers have a proven reputation
for integrity, and will give you honest
advice & guidance, whilst always
improving your collection

and investrment.

For contact details

of the members visit
www.saada.co.za

or call 011 880 0815
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TRADE WINDS

FatSak - Pure Comfort

How comfortable is your sofa? Looking
for something a little different, something
unique, funky and comfortable? FatSak
is the product you've been waiting for -
an affordable alternative to the ordinary
sofa.

Imagine diving info a sea of soft
sumptuous foam, covered in lush fabrics
like faux fur, suede or chunky corduroy.
FatSaks come in three sizes; small,
medium and large but don't let that
fool you - even the small FatSak is
formidable while the large is simply
outragecus. Filled with copious amounits
of memory foam and covered with
removable and mostly machine
washable covers, life will never be more
easy or more comfortable,

To complete the experience, a FootSak

{footrest) and Noodle (neckrest) are
available to match your FatSak.

Contact: Visil www.fatsak.co.za or call 076 053 1888
for your nearest outlet

LG Dominates Global Air Conditioner
Market for Tth Consecutive Year

For the seventh consecutive year, global and regional digital leader LG Electronics
has maintained its number one position in the global air conditioning market.

2006 was the third consecutive year that LG shipped in excess of 10 million units
warldwide. According to a Japanese market research company, Fuji-Keizai Co. Ltd.,
62,97 million air conditioning units were sold worldwide in 2006, with LG responsible
for 19,5 per cent or 12,28 million units.

“In 2006, LG was deeply committed to innovation in all areas, ranging from sales
and R&D to marketing strategies,”" said Ken Jeong, aircon product manager of LG
Electronics South Africa, “Through this we sold more than 10 million units worldwide
and retained our number one position in terms of global market share, a position we
have held for the last seven years."

Jeong adds: "We will continue to develop new products to enhance our global
marketing activities, and cement our status as a leading digital home appliance
company worldwide".

This year, LG plans to expand its overseas production rate lo 60 per cent, with a
production target of 16 million units. The company's overseas production rate in
2006 was 55 per cent, accounting for 14,80 million units,

LG operates six R&D centres for system air conditioners worldwide — Korea, Morth
America, China, Asia, Europe and the CIS — and will continue to expand its R&D
efforts through 2010. It will also exert more efforts in global marketing for its system
air-conditioners, creating a complete business offering in overseas markets, from
product development and manufacturing, to sales and service.

Ken Jeong concludes, “Innovation coupled with pricing advantage, is what keeps LG
ahead of the competition. We will continue to maintain this position through
technological development and quality customer service”.

A lie would make no sense,
unless the truth were felt to be dangerous.

Carl Jung

26 Dessoning Ways, April 2007



